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Objectives: 1. To familiarize the students with the aspects of      

                      tourism     management. 

                   2.To aquents the students with tavel agencies and their             

                       management. 

  

 

Unit 

No. 

Topic Sub Topic Periods Marks 

I Role of 

Accommodation 

  1.Need of different types of Accommodation 

2. Types of Accommodation 

3. Hotels, Types of Hotels. 

4. Motels, 

5. Dharmashalas, 

6. Tourist Homes, 

  7. Youth Hostels, 

8. Rail-Yatri-Bhavans, 

9. House boats, 

10 Govt. Accommodations, 

11Private Accommodations 

1

5 

25 

II Travel Agencies 1. Definition and History of Travel Agency. 

2. Functions of Travel  Agencies. 

1

0 

20 

III Tourism 

Marketing 

1. Concept of Marketing : 

a. Tourism product- 

b. Attraction and facilities, c. Accessibility, 

marketing, d. characteristics. 

2. Types of Tourism Marketing 

a. Vocational Tourism, Business 

b. Tourism, common interest tourism. 

3. Function of Tourism Marketing a. Marketing 

Research, 

b. Advertisement, Sales supports, c. Public relations, 

d. Tourism Publications 

1

5 

25 



IV Development and 

Planning 

(A)Tourism Planning: 

(i) Tourism Planning in 

Developed and developing countries. 

(ii) Components of tourism Planning: 

a)  Programme Tmplementation. 

b)  Evaluation of national tourism attraction. 

20 30 
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  c)  Tnfrastructural facilities. 

d)  Model of tourism Planning. 

(B) Tourism Development: 

a)  Development of tourism in Tndia and 

Maharashtra. 

b)  Tourism Policies of Tndia and 

Maharashtra. 

c)  Case study of following Tourist centers 

1.Ajantha & Ellora 

2.Tourism in Konkan 

3.Temples,Churches & Beaches in 

Goa. 

4.Major cities in Rajasthan : 

Jaipur, Jaislmer, Ajmer, Pushkar etc. 

 


